
Space available on a first come, first served basis.

Chicago Tribune Travel Section

Included in the Travel Section of the Sunday edition grouped with other Indiana  
Tourism advertisers under the Northern Indiana travel banner.

Published: 26 weeks, every Sunday from April 16-October 22, 2006  
(Except July 2 and October 15)

Circulation: 950,000

Geographical Area: Greater Chicago Area 
Reader Profile: Adults 35+ 74%, HHI $50,000 67%, Some college 68%,  
Employed full-time 52%, Male 47%/Female 53%

BEST DEALS FROM THE INDIANA OFFICE OF TOURISM DEVELOPMENT (3 Options) 
TOURISM INCENTIVE RATE:  
Available to not-for-profit, festival/event or lodging package advertisers.* 
Rate Card Cost Per Column Inch: $532 
Indiana State Tourism Co-op Offer Per Column Inch: $245 
Rate Card Savings: 54 percent

Popular Unit Sizes & Associated Cost Per Single Insertion: 
See separate “Ad Size Samples” sheet for all acceptable ad sizes and options.
 • 2 column inch — $490 per insertion 
 • 4 column inch — $980 per insertion 
 • 6 column inch — $1,470 per insertion

THREE-WEEK SPECIAL: 6 column inch ad running 3 consecutive weeks 
Rate Card Cost: $9,576 
Indiana State Tourism Co-op Offer: $4,200 ($1,400 per insertion) 
Rate Card Savings: 56 percent

MULTIPLE INSERTION RATES:  Savings up to 35 percent 
# of insertions  Northern Indiana Banner Ad Rate 
1-3 Insertions  $285 per column inch 
4-9 Insertions  $280 per column inch 
10+ Insertions  $275 per column inch

Unit Size: Column inches are determined by multiplying column width by column height as described below:

Column widths: 1 col. = 1.75”, 2 col. = 3.75”, 3 col. = 5.5”, 4 col. = 7.5” 
Column height: One-inch increments. Minimum ad size is 2 column inches.

Space & Materials Deadline: Contract and ad materials must be received 3 weeks prior to insertion date. 
Prepayment Due: 3 weeks prior to insertion date. MAKE CHECKS PAYABLE TO THE VILLAGE GROUP. 
Color: Black & White

* To qualify for the $245 column inch rate, an advertiser must commit to at least a 2 column inch ad three or more times within the offer period. The ad must feature  
an approved festival, event or lodging package or promote a non-for-profit organization. A lodging package must include an overnight stay combined with an activity 
outside the hotel property and must offer a single price and one lodging phone number for customers to purchase package. (Package offers subject to approval.) There 
is a limited amount of space available at this rate and it will be distributed on a first come, first serve basis. A maximum of 40 column inches of ad space is available to 
any single advertiser at this $245 pci rate. All advertisers that do not meet the above criteria can still run their ad with no restrictions at a $285 per column inch rate.

Cooperative advertising opportunities: ChiCago

COOPERATIvE ADvERTISING OPPORTUNITIES: CHICAGO



Space available on a first come, first served basis.

Cooperative advertising opportunities: indianapolis

Cooperative advertiSing opportunitieS: indianapoliS

Indianapolis Star Travel Section

included in the travel Section of the Sunday edition grouped with other indiana  
tourism advertisers under the indiana travel banner. 

Published: 26 weeks, every Sunday from april 23-october 14, 2006 (except  
May 28 and July 2) Holiday editions, Sunday, november 12 and 19, 2006  
(Simultaneous radio flighting available. Call for information.)

Circulation: 373,000

geographical area: greater indianapolis area including Boone, Hamilton, Hancock,  
Hendricks, Johnson, Marion, Morgan and Shelby counties. 
Reader Profile: adults 35+ 75.2%, HHi $50,000 58.2%, Some college 28.4%,  
employed full-time 54.3%, Male 46.4%/Female 53.6%

BEST DEALS FROM THE INDIANA OFFICE OF TOURISM DEVELOPMENT (3 Options) 
TOURISM INCENTIVE RATE:  
available to not-for-profit, festival/event or lodging package advertisers.* 
Rate Card Cost per column inch: $282 
Indiana State Tourism Co-op Offer per column inch: $145 
Rate Card Savings: 49 percent

Popular Unit Sizes & Associated Cost Per Single Insertion:  
See separate “ad Size Samples” sheet for all acceptable ad sizes and options. 
     • 2 column inch — $290 per insertion 
     • 4 column inch — $580 per insertion  
     • 6 column inch — $870 per insertion

THREE-WEEK SPECIAL: 6 column inch ad running 3 consecutive weeks 
Rate Card Cost: $5,076 
Indiana State Tourism Co-op Offer: $2,300 ($767 per insertion) 
Rate Card Savings: 55 percent

MULTIPLE INSERTION RATES: Savings up to 33 percent 
# of insertions  indiana Banner ad rate 
1-3 insertions  $190 per column inch 
4-9 insertions  $185 per column inch 
10+ insertions  $180 per column inch

Unit Size: Column inches are determined by multiplying column width by column height as described below:

Column widths: 1 col. = 1.75”, 2 col. = 3.75”, 3 col. = 5.5”, 4 col. = 7.5” 
Column height: one-inch increments. Minimum ad size is 2 column inches.

Space & Materials deadline: Contract and ad materials must be received 3 weeks prior to insertion date.  
prepayment due: 3 weeks prior to insertion date. MAKE CHECKS PAYABLE TO THE VILLAGE GROUP. 
Color: Black & White

* to qualify for the $145 column inch rate, an advertiser must commit to at least a 2 column inch ad three or more times within the offer period. the ad must feature  
an approved festival, event or lodging package or promote a non-for-profit organization. a lodging package must include an overnight stay combined with an activity 
outside the hotel property and must offer a single price and one lodging phone number for customers to purchase package. (package offers subject to approval.) there 
is a limited amount of space available at this rate and it will be distributed on a first come, first serve basis. a maximum of 40 column inches of ad space is available to 
any single advertiser at this $145 pci rate. all advertisers that do not meet the above criteria can still run their ad with no restrictions at a $190 per column inch rate.



Space available on a first come, first served basis.

Cincinnati Enquirer Travel Section

Included in the tabloid-size Travel Section of the Sunday edition grouped with other Indiana 
Tourism advertisers under the Indiana travel banner.

Published: 26 weeks, every Sunday from April 16-October 8, 2006

Circulation: 309,000

Geographical Area: Greater Cincinnati/Tri-State Area (covering markets such as Cincinnati 
and Hamilton, OH, Newport and Covington, KY, and Lawrenceburg, IN.) 
Reader Profile: Adults 35+ 72.8%, HHI $50,000 55.4%, Some college 29.2%,  
Employed full-time 51.4%, Male 48.8%/Female 51.2%

BEST DEALS FROM THE INDIANA OFFICE OF TOURISM DEVELOPMENT (3 Options) 
TOURISM INCENTIVE RATE:  
Available to not-for-profit, festival/event or lodging package advertisers.* 
Rate Card Cost Per Column Inch: $290 
Indiana State Tourism Co-op Offer Per Column Inch: $155 
Rate Card Savings: 47 percent

Popular Unit Sizes & Associated Cost Per Single Insertion:  
See separate “Ad Size Samples” sheet for all acceptable ad sizes and options.
 • 2 column inch — $310 per insertion 
 • 4 column inch — $620 per insertion 
 • 6 column inch — $930 per insertion

THREE-WEEK SPECIAL: 6 column inch ad running 3 consecutive weeks 
Rate Card Cost: $5,220 
Indiana State Tourism Co-op Offer: $2,495 ($832 per insertion) 
Rate Card Savings: 53 percent

MULTIPLE INSERTION RATES: Savings up to 33 percent 
# of insertions  Indiana Banner Ad Rate 
1-3 Insertions  $195 per column inch 
4-9 Insertions  $190 per column inch 
10+ Insertions  $185 per column inch

Unit Size: Column inches are determined by multiplying column width by column height as described below:

Column widths: 1 col. = 1.75”, 2 col. = 3.75”, 3 col. = 5.5”, 4 col. = 7.5” 
Column height: One-inch increments. Minimum ad size is 2 column inches.

Space & Materials Deadline: Contract and ad materials must be received 3 weeks prior to insertion date. 
Prepayment Due: 3 weeks prior to insertion date. MAKE CHECKS PAYABLE TO THE VILLAGE GROUP. 
Color: Black & White

* To qualify for the $155 column inch rate, an advertiser must commit to at least a 2 column inch ad three or more times within the offer period. The ad must feature  
an approved festival, event or lodging package or promote a non-for-profit organization. A lodging package must include an overnight stay combined with an activity 
outside the hotel property and must offer a single price and one lodging phone number for customers to purchase package. (Package offers subject to approval.) 
There is a limited amount of space available at this rate and it will be distributed on a first come, first serve basis. A maximum of 40 column inches of ad space is  
available to any single advertiser at this $155 pci rate. All advertisers that do not meet the above criteria can still run their ad with no restrictions at a $195 per column 
inch rate.

Cooperative advertising opportunities: CinCinnati

COOPERATIvE ADvERTISING OPPORTUNITIES: CINCINNATI



Space available on a first come, first served basis.

Louisville Courier-Journal Travel Section 

Included in the Travel Section of the Sunday edition grouped with other Indiana  
Tourism advertisers under the Indiana travel banner.

Published: March 19 & 26, 2006 (Simultaneous radio flighting available. Call for  
information.) June 18 & 25, 2006 and November 12 & 19, 2006 (Holiday theme editions)

Circulation: 282,500

Geographical Area: Metro Louisville, North Central Kentucky, South East Indiana 
Reader Profile: Adults 35+ 77.5%, HHI $50,000 50.8%, Some college 31.1%,  
Employed full-time 48.1%, Male 44.2%/Female 55.8%

BEST DEALS FROM THE INDIANA OFFICE OF TOURISM DEVELOPMENT (3 Options) 
TOURISM INCENTIVE RATE:  
Available to not-for-profit, festival/event or lodging package advertisers.* 
Rate Card Cost Per Column Inch: $290 
Indiana State Tourism Co-op Offer Per Column Inch: $145 
Rate Card Savings: 50 percent

Popular Unit Sizes & Associated Cost Per Single Insertion:  
See separate “Ad Size Samples” sheet for all acceptable ad sizes and options.
 • 2 column inch — $290 per insertion 
 • 4 column inch — $580 per insertion 
 • 6 column inch — $870 per insertion

THREE-WEEK SPECIAL: 6 column inch ad running 3 weeks 
Rate Card Cost: $5,076 
Indiana State Tourism Co-op Offer: $2,350 ($784 per insertion) 
Rate Card Savings: 54 percent

MULTIPLE INSERTION RATES: Savings up to 36 percent 
# of insertions  Indiana Banner Ad Rate 
1-3 Insertions  $185 per column inch 
4-9 Insertions  $180 per column inch 
10+ Insertions  $175 per column inch

Unit Size: Column inches are determined by multiplying column width by column height as described below:

Column widths: 1 col. = 1.75”, 2 col. = 3.75”, 3 col. = 5.5”, 4 col. = 7.5” 
Column height: One-inch increments. Minimum ad size is 2 column inches.

Space & Materials Deadline: Contract and ad materials must be received 3 weeks prior to insertion date. 
Prepayment Due: 3 weeks prior to insertion date. MAKE CHECKS PAYABLE TO THE VILLAGE GROUP. 
Color: Black & White

* To qualify for the $145 column inch rate, an advertiser must commit to at least a 2 column inch ad three or more times within the offer period. The ad must feature 
an approved festival, event or lodging package or promote a non-for-profit organization. A lodging package must include an overnight stay combined with an activity 
outside the hotel property and must offer a single price and one lodging phone number for customers to purchase package. (Package offers subject to approval.) 
There is a limited amount of space available at this rate and it will be distributed on a first come, first serve basis. A maximum of 40 column inches of ad space is 
available to any single advertiser at this $145 pci rate. All advertisers that do not meet the above criteria can still run their ad with no restrictions at a $185 per column 
inch rate.

Cooperative advertising opportunities: louisville

COOPERATIvE AdvERTISING OPPORTuNITIES: LOuISvILLE



Space available on a first come, first served basis.

Grand Rapids Travel Section 

Ads will be grouped with other Indiana Tourism advertisers under the Indiana travel banner.

Published: March 12, 19, & 26, 2006 (Simultaneous radio flighting available. 
Call for information.) & June 11, 18, and 25, 2006

Circulation: 187,871

Geographical Area: Grand Rapids, Jackson, Kalamazoo, and Muskegon
Reader Profile: Adults 35+ 50%, HHI $50,000 49%, Some college 53%, 
Employed full-time 50%, Male 49%/Female 51%

BEST DEALS FROM THE INDIANA OFFICE OF TOURISM DEVELOPMENT (3 Options)
TOURISM INCENTIVE RATE:
Available for non-profit, festival/event or lodging package advertisers.* 
Rate Card Cost Per Column Inch: $67.03
Indiana State Tourism Co-op Offer Per Column Inch: $57
Rate Card Savings: 15 percent

Popular Unit Sizes & Associated Cost Per Single Insertion:
All ads must be two column inches wide.

• 2 column inch — $114 per insertion
• 4 column inch — $228 per insertion
• 6 column inch — $342 per insertion

Rate Card Cost: $1,206
Indiana State Tourism Co-op Offer: $900
Rate Card Savings: 25 percent

FOR PROFIT INSERTION RATES: 
Indiana Banner Ad Rate: $67

Unit Size: Column inches are determined by multiplying column width by column height as described below:

Column widths: 2 col. = 3.75”
Column height: One-inch increments. Minimum ad size is 2 column inches.

Space & Materials Deadline: Contract and ad materials must be received 3 weeks prior to insertion date.
Prepayment Due: 3 weeks prior to insertion date. MAKE CHECKS PAYABLE TO THE VILLAGE GROUP.
Color: Black & White

* To qualify for the $57 column inch rate, an advertiser must commit to at least a 2 column inch ad three or more times within the offer period. The ad must feature 
an approved festival, event or lodging package or promote a non-for-profit organization. A lodging package must include an overnight stay combined with an activity 
outside the hotel property and must offer a single price and one lodging phone number for customers to purchase package. (Package offers subject to approval.) 
There is a limited amount of space available at this rate and it will be distributed on a first come, first serve basis. A maximum of 40 column inches of ad space is 
available to any single advertiser at this $57 pci rate. All advertisers that do not meet the above criteria can still run their ad with no restrictions at a $67 per column 
inch rate.

COOPERATIVE ADVERTISING OPPORTUNITIES: GRAND RAPIDS

COOPERATIVE ADVERTISING OPPORTUNITIES: GRAND RAPIDS

THREE INSERTION SPECIAL: 2 Column x 3” ad running 3 consecutive weeks.



Cooperative advertising opportunities: ad siZe saMpLes

Spots available on a first come, first served basis.

Cooperative advertiSing opportunitieS: ad Size SampleS

AD SIZE:               AVAILABLE OPTIONS: (most popular options in bold) 
   2 Column inch     1 col. (1.75”) x 2” 
  3 Column inch     1 col. (1.75“) x 3” 
  4 Column inch     1 col. (1.75”) x 4”        2 col. (3.75”) x 2” 
  5 Column inch     1 col. (1.75”) x 5” 
  6 Column inch     1 col. (1.75”) x 6”        2 col. (3.75”) x 3”      3 col. (5.625”) x 2” 
  7 Column inch     1 col. (1.75”) x 7” 
   8 Column inch     1 col. (1.75”) x 8”        2 col. (3.75”) x 4” 
  9 Column inch              3 col. (5.625”) x 3” 
10 Column inch               n/a                    2 col. (3.75”) x 5”

6 Column inch 
3 col. (5.625”) x 2”4 Column Inch 

2 col. (3.75”) x 2”

6 Column inch 
1 col. (1.75”) x 6”

4 Column inch 
1 col. (1.75”) x 4”

2 Column Inch 
1 col. (1.75”) x 2”

10 Column inch 
2 col. (3.75”) x 5”

8 Column inch 
2 col. (3.75”) x 4”

6 Column Inch 
2 col. (3.75”) x 3”

HORIZONTAL FORMAT

VERTICAL FORMAT RECTANGULAR FORMAT


